WELCOME!

Leveraging Your Impact Using
Public Relations and
Social Media




PR Defined:

Strategic communications
process that builds mutually
beneficial relationships
between organizations and
their publics

Shaping an image or
generating positive publicity
for an entity and enhancing
reputation
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Why is PR Important?

Nothing more important than a nonprofit’s
reputation, image and level of awareness.

Impacts:
 Reaching and obtaining customers
* Securing funding and grants
* Obtaining volunteers
* Building quality Board
* Engaging constituents
e Attracting quality employees



Many Tools in PR Toolbox

Newsletters Special events
Presentations Crisis communications

TODAY’s FOCUS:

Media relations
and getting your story told and heard!



Media Relations

More difficult than advertising
 Harder to control message
* Never guaranteed

Works
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* Not as costly

* Builds credibility

* New tools like social media maximize
effectiveness




Especially Important for Nonprofits

e Competition is fierce

 Funding is scarce

 Budgets are tight

 Tough economy impacts giving

 Need continues to grow

* Time needs to be spent wisely

* Maximize effectiveness, increase results



Here’s What Works...

Tried and true
traditional media relations tools

WITH

Cutting-edge, social media tools




Step 1: Identifying Your Audience

e Consumer/client

 General public or
community served

* Volunteers

* Donors/contributors

* Referrers, partnering
organizations




Step 2: Define Message for Each

* People with
disabilities/families/caregivers

 Employers of small to mid-sized
companies

e Parents of youth with
disabilities and education and
transition professionals




Step 3: Determine What's

Newsworthy

CHECKLIST

d Timely

 Significant
 Prominence

1 Revolutionary/innovative
d Unique
 Interesting/compelling
J Educational

 Helpful

J Emotional

J Impacts the
community

J Impacts the economy
d Impacts audience

J Appeals to mass
audience

J New data
d Solution to problem
d Trending
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3 Ways to See What’s Happening

1. Check out your Facebook News
Feed

2. Google Alerts

Google

3. Advanced Twitter Searches:

https://twitter.com/search-
advanced



https://twitter.com/search-advanced
https://twitter.com/search-advanced
https://twitter.com/search-advanced

Is your story idea newsworthy?



Enhancing Your Story

Testimonials/personal stories

Tie to event, awareness month
Credible resources

Prominent sources

Link to new report, study, statistics

United States”

Census

o B ureau




Can you enhance your story?



ple: Launching a Program

tory?: Program helps people with
disabilities become employed

Launched around NDEAM

More than a paycheck—it impacts
lives

530,000 working-aged individuals
with disabilities in PA

Testimonial of Oni

Resource solves a problem

New, statewide program

The Philadelphia Inguiver

“People With Disabilities Are Working Too”

By Cynthia Henry
Inquirer Staff Writer
Published Tuesday, November 3, 2009

Andre Taylor of Sicklerville loves to do dishes.

"I'm a single guy. I don't have many at home,” said Taylor, 36, smiling
as he wheeled himself around the cafeteria of the Abilities Center of
Southern New Jersey in Westville, where he works.

Taylor is among about 220 employees at one of South Jersey's leading
providers of jobs, occupational training, and educational services for
people who are born with disabilities or who acquire a disability
through an accident, illness, or injury.

The center wants to expand, but the state has slashed its contribution
toward the operating budget, and fund-raising has been crimped by
the recession. The waiting list for jobs has about 50 names, said
president and chief executive officer Susan Perron.

Nationally, the unemployment rate for workers with a disability was
16.2 percent in September, compared with 9.2 percent for workers
without disabilities, according to the most recent data from the Bureau
of Labor Statistics.

But that figure, which measures people in the workplace who lost jobs,
tells only part of the story, experts say.

The total number of working-age people with disabilities without jobs
nationally exceeds 70 percent, said Bill Ditto, New Jersey's director of
disability services. The Garden State has 1.9 million residents with
disabilities of all ages.

In Pennsylvania, about 530,000 working-age individuals receive Social
Security disability benefits. In 2008, about 5 percent of them also had




Step 4: Targeting & Connecting With

Appropriate Media & Consumers

Know where
members of your
target audience get
the information that
drives their
decisions




Traditional Media Relations &

Media Monitoring

Determine which reporters cover news related to
your organization:

Subscribe and read the publications read by
your target audience

Utilize search engines to find online editions
Search for past stories written by reporters
covering your beat

Get feel for style, approach, specific topics



Traditional Media Relations &

Media Monitoring

Build relationships of trust with reporters:

 Write or speak clearly and precisely
 Getright to the point
* Be factually accurate and reliable

* Follow what they cover and understand what
makes them tick

e (Offer solid resources for interviews



Traditional Media Relations &

Media Monitoring

* Work as liaison to schedule interviews

e Be prompt, deliberate and quick to respond
 Know preferred method of receiving information
* Be considerate of their time

* Help them do their jobs even better

“You are not my friend, you are my resource.”



Are Journalists Even on Twitter?

750/0 of Journalists

use social media to

DISTRIBUTE

their stories.
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How to Find Journalists on Twitter

Search on news outlets’ websites

ydr com York Daily Record / YorRk SUNDAY NEWS

Home News Sports Business Opinion Living Photos and Video Jobs Shop Cars Homes Classifieds Place Ads
Staff Listing » Features
All York Daily Record/Sunday News news Pat Abdalla FlipSide editor Email Pat T17-7T71-2106 W Follow @YDRSouthpaw staff Q&A
For general contact info, including mailing
Buffy Andrews Assistant managing Email Buffy  717-771-2052 W Follow @buffyandrews staff Q&A
editor for features and
niche
Sarah Chain Multiplatform features Email 717-771-2080 staff Q8A
Foll drbook
journalist/books editor Sarah A =
Teresa Cook Copy editor Email 717-7T71-2022 staff Q&A
Teresa
Matt Eyer Assistant features editor Email Matt — 717-771-2021 W Follow @mieyer staff Q&A
Bethany Fehlinger Multiplatform features Email T17-771-2002 staff Q&A
journalist Bethan
Stacia Fleegal _h-1u|tip|a_1tf0rm features Ema@l T17-7T71-2034 W Follow @zhapeshiftera3 staff Q&A
journalist Stacia
John Hilton Religion reporter Email John  717-771-2024 W Follow @jhilton32 staff Q&A
Ashley May Multiplatform features Email T17-771-2053 Foll hi 1 staff Q&A
journalist Ashiey MEotow ashievnaiwents




How to Find Journalists on Twitter

Determine journalists’ handles by searching “lists”
on Twitter.

LancasterOnline.com
@LancasterOnline
The news team of Lancaster Newspapers in Lancaster, Pa. 19 0
Lancaster, Pennsylvania, USA - http://www.lancasteronline.com — R
Subscribe

Tweets

3018,18 96 S ?180,2 e 2- | SOOI List members
List subscribers

Lists subscribed to  11emoer of Recently added members - View all
s Ernie Schreiber [@ernieschreiber

Lancaster Newspapers by Lancaste 1€.CC U Follow

A directory of reporters, bloggers, colummsts and editors at Lancaster ®&&)

Newspapers in Lancaster, Pa.
19 members Follow

Lancaster Sports
74 Follow

Tim Buckwalter (@ buckwaltert

Lancaster Newspapers

List members

Ernie Schreiber @emieschreiber
Executive Editor, Lancaster Newspapers
Lancaster, PA

Tim Buckwalter @ walter1

Online commumty news editor for Lancaster
Newspapers Inc. Your news. Your community.
Your way. Check out the site for your area.

Lancaster Sports @Lanc

1 Lancaster Newspapers Inc. Spoﬂs

Department. Lancaster County's No. 1 source
of sports info. Find us on Facebook, too,
here: hitp:/ion.fb.me/1 SANZun

Brett Hambright @
Court reporter for Lancaster Newspapers
hopeless Philly sports fanatic_. If it's gummi,
I'm game.

Eric Stark @ErcCsiar
Sports writer, travel editor and TV/radio
columnist in Lancaster, Pa.

Cindy Stauffer :
Reporter for the Intelhgencer
Journal/Lancaster New Era. Love a good
story. Tell me yours.

1~

W Follow

W Follow

W Follow

W Follow

W Follow

W Follow




How to Monitor the Conversation

Use program like Hootsuite to monitor conversation on
Twitter. The tool can help you track:

AF4QSCPA (Twitter) x

°'

' Home Feed

+ Add Stream + Add Social Hetwork

- RWJF HumanCap congratulates Dr. Karen Jones ) H

12:45pm via Hoot B = @CPennParent's Healthcare Heroes e nt I O n S
#OpenNotes Patients should routinely ask RT @Ie\ghzaleskl Walk, talk, learn about Awards! owly/inPvds + @WellSpan
to see providers® notes & providers should holistic living at Walk with the Doc
offer to share them. owIy/[Nd3C #HCBlog @TrormHealth @AFAQSCPA #nosweatyork | AL DSCT e X v ° REtWG etS RT
worthwhilefilms . yorkblog.cominosweali2013/0... Congrats to Dr. Karen Jones for being
12:45pm via = Ielghzaleskl recognized @CPennParents Healthcare
National Conference for Media Reform LFAELRIL D Heroes Awards! #CPPHCH ow Iy/il Pv1W
(#MCMR13) streaming on @freespeech TV: Walk, talk and learn more about holistic + @WellSpan [ ] H a S hta S #
Dit.ly17j89TU living at Walk with the Doc @TformHealth

@AF4QSCPA #nosweatyork

yorkblog.cominosweat2013/0... AF4QSCPA °

Apr 04, 3:10pm via HootS

Buchart Horn to design waterfront
improvements in Centre County
ydr.comici_22964460/bu...

MarieCusick

Pennsylvania will get $198 million (3
percent less than 1ast year) in shale drilling
impactfees n.pri13WiKb

173 Ret

ydrcom
12:32pm

Travel agency: York County couple tries to
redefine the term — and turn a profit
ydr.comici_22962783fr_..

SmartMagPA
12:05pm via Ho te

Fvnn enterad nur @Snsnnehannadla

31 ret

Ielghzaleskl

Apr 02, 12:17

For sure! Please keep us posted on

anything we should be covering on

#nosweatyork @AF4QSCPA

Hide conversation
AF4QSCPA: Thanks for including us &
our partners, @leighzaleski York-area
health organizations & initiatives.
hitp:lit.co/EWeGt3RAFe #nosweatyork
11:53am, Apr 02 from HootSuite

leighzaleski: For sure! Please keep
us posted on anything we should be
covering on #nosweatyork
@AF4QSCRA

12:17pm, Apr 02 from Tweet Button

We're excited to be part of "Reducing
Hospital Readmissions in York Seniors.”
Thanks @YDHealth & @YorkDispatch
ow lyfjKL28

13 2 et
AF4QSCPA
28m via no 1§

Kids getrtwnh high-tech toys, says

@phillymag. What do you think?
ow lyfjFhCH

AF4QSCPA

02, 11:53am via HootSuite
Thanks for including us & our partners,
@|eighzaleski! York-area health
organizations & initiatives. ow.[y/JFAEM
#nosweatyork

Direct Messages
(DM)



How to Monitor the Conversation

Use program like Hootsuite to monitor conversation by
audience type and keyword searches.

o
&

L @AF4QSCPA/pa-media |

pennlive

12:40pm via HootSuite

The crowded 2014 Guv pack: A PennLive
editorial cartoon ow lyw]j0O37q

ydrcom

12:38pm via Tweet Button

CUTIo

Buchart Horn to design waterfront
improvements in Centre County
ydr.comici_22964460/bu...

SmartMagPA
10:05am via HootSuite
Carey Thurman's Healthy Kids Club returns

to #YorkRevs for a second season
ow.ly/jNePk @yorkrevolution #nosweatyork

13 Retweeted by ydrcom

ﬁ MarieCusick
Apr 04, 8:5%pm via TweetDeck

Pennsylvania will get $198 million (3
percent less than last year) in shale drilling
impact fees n.pr13Wi1Kb

13 Retweeted by MeganlLello

SmartMagPA
10:05am via HootSuite

Coarey Thurman's Healthy Kids Club returns
to #YorkRevs for a second season
ow.lyjNePk @yorkrevolution #nosweatyork

173 Retweeted by leighzaleski

Create keyword stream

searches to monitor
topics.

Create lists of Twitter
handles to easily
monitor conversations
among journalists and
influencers.

yp #disability | #autism

30+

A

i3

S

8 10:20am via tter for iPhone

ChelseaMB B
Seeing @Jeremyisms commencement
address always chokes me up. Look itup
on YouTube - #inspiring! #autism #SLP
@autismwisconsin

CI1Shilo
Apr 18, 7:51pm via HootSuite
#3ensoryFriendlyConcerts = #Autism
Acceptance Month events! #Meurodiversity
#FAutismUpside #MusicTherapy ow.lyk3el

13 Retweeted by RisingTerra

EasyChirp

10:20am via Twuffer

Via @allymedia

The AMI 2013 Scholarship Program is
accepting applications until May 28th
buff Iy XTaG4E #edu #disability

weightloseclass

10:20am via JustRetwest

RT @cranendonk Chelation Therapy ?
hub.me/afiz& Does it work #autism
MusicalAutist

Apr 16, 7:51pm via HootSuite
#3ensoryFriendlyConcerts = #Autism
Acceptance Month events! #Meurodiversity
#AutismUpside #MusicTherapy ow lylkie

13 Retweeted by Saria_Li




Step 5: Determine
Outreach Format

Varies greatly by
reporter, but here are
a few options:

Press Release
Email
Telephone
Twitter




Effective Press Releases

Reporters want:
* One to two pages
 Nonprofit organization’s logo
 Media contact information
 Headline that grabs journalist’s attention
* Location and date
e Journalistic style
 Lead paragraph—most relevant to message
* Five Ws (who, what, where, when, why)




Effective Press Releases

Reporters want:

Concise, well written,
factual and timely

Clear description of the
news

One or two quotes

Enough to get interested
and show you have enough
resources for solid story
Boilerplate

Aligning Forces
for Quality

[For Immdists Rejzsse (Contact: Rebsom Parterfisid
‘Ocbaber S5, 2012 Suasion

Take Charge of Your Health in Honor of Health Literacy Month
5 Tips far Impraved Health fram Aligning Forces far Quality — South Cantral PA

Yark, Fa. - Accarding ta The Netianel Consumers Lesgus, three aut of four Americans dar't take their
meciication a5 prescribed and non-adherence costs the country mare then $250 billion & yesr. To combet

these issues, Aligning Faross far Quelity (4F4Q) o, fion of Yark and
nesn care iesders and sabenciders, ancourages ool residents 10 paricpats in Mestn Lterssy Mantn this
Octaber by beking = proscts o their care, buiiding af =nd

strengthening communication wanner providers.

“In memy instances, we"ve SN thet patients are trying ©0 taketheir medicstions &5 prescribed by their
phpsicans, Dt e siight misunderstanding sbout timing or frequency of intake can have major eflects on
heaith,” said Robin Bahosst. Dtecut'me Diinactor of the Hesithy Yark County Coalition. By tesching patients
Detter newin it i g them with the todis their care, we can pastiery
imzect indiricusl Satients nd the Syere | heatn care system”

Faliow these tips to improve hestth literacy and take change of your care:

+  [Prepare for doctors’ appointments in the same way thet you wouKd fr Gther mejor purchases.
dentify your nesds and, if possitle, resserch your condition and cane options. Consider i the
mrescrined mecications seem o be warking ar i improvements arant deing reslized.

* Tmee = i inciuding drugs and
Tris alkows yaar plrrsmn %a disgnass drug imeractians and ensure yau ere taking the presdioed
‘mounts 22 the comes times.

- i with you o i A can heip listen and Cardy any instructions. i
o st [0 slone, Take notes T ensure youre Gapturing ol of the physican's dinections.

. ans and L ians 20 Beyand taking notes,
be sure o ask for ciarifcation sbout any confusing diagnoses or trestment plans, Physidans often
recommend $0& 12367 BICK MEtNOD, WHICh &nOUTEZES PETRENS 20 repert DGk in their own Words
"what their doctors say to ensure undersanding.

* Use ane pharmacist instesd of meny &5 hefshe will be abie 20 track ol prescribed medications and
check: for = = Ssts can aiso be & great resource for = =

“Narw S the time to take change of your hesith,” said Bahriaugty “By asking questions, bringing medicstians ta
sppointments snd repssting Dack instructions, wie cun ol bezin imaroving literacy mnd hesitn todey.”

AFS0 - South Central PA 2is0 encoursges kol residents to request n “It's Your Hesith_ TAKE CHARGE!"
presentation 2o imprave hesiin iteracy. During the interacie prasentation, sitendess ean how 10 ssess
maie the best use of time with the doctor: and much mare.

turkcmm-; ragidants snould contact Natashe Deusharty at TIT-ED1-0503 1o schadule & seesion. Rasidents of




Phone vs. Email Pitches

The answer is both!
* Always pitch over the phone
 Chance to ensure reporter gets information
 Can obtain feedback
e (Can answer questions
e Cultivates relationships
 Can fine tune information
* (Can determine interest
 Can respond to objections for coverage

Email pitch is usually next!



Preparing Phone Pitch

30 seconds to make pitch

Jot down key points

Clear, precise, factual information

Why information important to readership?
State who you are and your organization
Always throw in VAls

Position as knowledgeable, resourceful, flexible

key Points




What’s your 30-second pitch?



Ready to Call

 Never call journalists when they’re on deadline
 Never leave a message
 Never promise anything you can’t deliver

Phone pitch generated interested! Now what?




Following Up with Email Pitch

* Follow up as quickly as possible
 “Information you requested”
 Contact information

* |Information included in phone call
 Elaborate and expand

* Facts, statistics, research, trends

* Serve story on silver platter!



Pitching in Action via Twitter

AF4QSCPA: Thanks for including us &

H el Fmele mrmm
our partners, @leighzal Simple way.

s to cope with stress

health organizations & i o orseas 20106y Leion zotes

http:/it.co/EWeGt3RAFE e ) o

11:53am, Apr 02 from H pontiet stress get the
best of you. Take a

|EighIE|E5kii FDFEL breather. Count to

three. And return your

us posted on anything | bodyandmindtoa
state of zen because all

COVETING On #N0SWEeaN 4. nufing pufing and
@_.AF‘#D.E‘CF‘.J:". worrying might
counteract your efforts

Accordingto a2012
report by the American
Psychological
Association, 35 percent
of Americans say their
stress increased in the
past year. Stress puts
people at risk for health
complications, and
many people use
unhealthy behaviors to
cope.

According to the

Pinit || W Tureet {11

~

@Leighzaleski: 696 followers

@ydrcom: 5,671 followers

don't want you to sweat the small stufl

ing the latest tennis ch

3 g P
et stronger and feel better, We

bel tothe

E

A

by

2 A =
at LI S0 R o

-
Hrnte =
UL UG

KT @leighzaleski: Simple ways to cope with
stress #health #nosweatyork @beckspl18
EAFALSCRA @WellSpan
[EHanoverHospital @TformHealth...

leighzaleski

Simple ways to cope with stress #health
#nosweatyork @becksp18 @AF4QSCPA
@WellZpan @HanoverHos pital
@TformHealth yorkblog.com/nosweat
F201300...

13} 1 retweets




Pitching in Action via Twitter

1. Searched for people
talking about disabilities.

2. Followed @Special
Happens, a blogger in

. ol LivingWell2 :
the dlsablllty E @Special_Happens! Just e-maile
. detailz on Living Well With A Disalj
commun |ty Conference & Expo. http:/it.co
fuFsvHhl4i 3033 2068 18891 56
Followers Following Updates Klout

12:02pm, Mar 19 from HootSuite

| Special_Happens:

3. Pitched via e-mail and
followed-up with a Aretiteidip
Tweet 11:27pm, Mar 19 from TweetDeck

LivingWell2013:
@=pecial_happens Wonderful, thank
you!

§:55am, Mar 21 from HootSuite



Pitching in Action via Twitter

4. Client event included on
website for FREE. e it 2 Dieabitity:

The Conference is August 23 - August
26,2013
The Expo is August 24 - August 25,
2013

5. Followed up with a

Lancaster Marriott & Lancaster

Our family's
journey
continues to be
long, complex,
enlightening, at
times grief-
stricken, but

always filling
us with pride for the strength our
n  holds. As our struggles

l(t h a n k yo u ” twe et . in Lancaster, PA. ::Zntinued, we have questioned,

uessed, gotten angered and, in the
For more information, visit their site g g g
here.

County Convention Center

end, return to the understanding
that...

LivingWell2013

Huge thank you to @Special_Happens for
including our Conference & Expo on her
website! Check it out: ow.IyijiKyD




Pitching in Action via Twitter

1. Created a media list focusing on
disability publications.

\“‘)E ‘“ ‘ “

Q“\'.al

Individuals with Disabilities Express About Life

2. Reached out to editor via e-mail.

3. Followed up with Tweet and link

Dylan Is Living

to client’s website. focn

4. Editor called and will feature
event in Summer edition.

E _I__i\rir!gWEIIIIIIlE

@itsanidealworld - We thought your readers

5- AISO retweetEd event to her might be interestedlin meeting @pushgirls®

@tiphanyadams at our new event.

followers. owlyfisPz

121 2 retweets




Follow Up After Coverage

Media relations is all about post-gazette.com

relationships you develop

with the media

* Send thank you

* (Can you keep them
updated on issues?

* Don’t nitpick minor
Inaccuracies

* Always a risk, outcome
usually positive



http://www.post-gazette.com/

Use Social Media to Directly
Reach Consumers




The Value of Social Endorsement

o SOCIAL ENDORSEMENT

Take time to learn more about a charity if they see a friend posting about it.

Would do nothing.




5 Best Practices to Reach
Consumers Using
Facebook and Twitter




5 Tips for Facebook Success

Visuals remain king

Create your own content by leveraging your
volunteers and staff

Let other organizations/people
know you’re including them in

Facebook Photos Generate Higher
yOUF pOStS Engagement Than the Average Post

120%
104%
100%

Don’t shy away from incentives

]
<
X

60% 53
%
%

-
1]
o
8. %
o A
o
o
o 40
<C
20%
0%
i
Hu t Study of 1,545 B2B and

Like and share other Facebook
users’ content

% Photos Out-Performed the




Share Original Content & Repurpose
Others’ Information

Living Well With A Disability
February 22

Look who's coming to the first-ever Living Well With A

Disability Conference & Expo - Tiphany Adams from Push Girls! We're on a mission to reach 100 fikes! How does your positive
Please share with others to spread the word. http://ow.ly atttude help you achieve your goals? Thanks for sharing! (image
/hX55N via AffirmArt Blogspot)

ATTITUDE

Is a little thing
that makes
_a big difference.

~Winston Churchill~

Like * Comment - Share Like - Comment * Shara




5 Tips to Twitter Growth

1. Include trending & searchable
hashtags

2. Use other handles in your posts

3. Be generous with RTs and thank
yo u S ? BEST TIME TO TWEET (FOR CLICK-THROUGHS).

ost early in the afternoon MON DAY - THURSDAY.

4. Consider timing of your tweets
(tweriod.com)

5. Keep tweets less than 140
characters

Unless it's breaking news, AVOID

ing important content after 8 p.m.

and forget about after 3 p.m. on Friday.



What’s your tweet?



Ex: Twitter Best Practices in Action

Tweet live from events using #hashtag

LG

Lo

. {!LFEI-QSEPA
@AligningForces: 1,824 Feb 13, 2:42pm via Hoof

"Medical Homes?" Or "Health Homes?" Are

@codyrba rnett: 689 you ready for a change? #yourcare
@andreaducas: 495 . AFAQSCPA
@stales: 8,266 E andreaducas You have to know what's important to

patients if you want to impact their health.
#yourcare

@AF40SCPA I'm partial to health!

Show Conversation

#> codyrbarn ett

Feb 13, 2:43pr d [er ror iIFad

| love this! RT: @AHQSCPA "Medical AF4Q5CPA
Homes?" Or "Health Homes?" Are you Feb 13, 2:05p a HootSuite
ready for a change? #yourcare

13 1 retweets
Show Conversation

We need to meet people where they are.
We need to have them explain their culture
mlg"mgmmﬁ and story and then customize care.

. AligningF — #yourcare

@AF40SCPAS patlent—partner M. Chi Ei 5taI_E5
explains how role of patients are evol F :

Must take larger role 2 manage care. ﬂ.bsnlutely RT @AF#D.SCF‘A: We need to fix
#yourcare #AF40Q this system that seems to have an immunity
13 1 retweets to change. - Beth Ann Swan Fyourcare

-
a3 Hoot=u e
= Lo UILE




Ex: Twitter Best Practices in Action

Tag others in your tweets

. AF#Q 5C FA

1in5 elderly patients returns to the hospital
wi'in 30 days of leaving. Here's how we're
working w/ @RW.JF to fix it ow.lyiZ9B9

13 7 retweets E |_|=.r|ngwEII2I]13

L

ﬂ - = ﬂ. ﬂ -\.--\.-.-\_-\J:-:

|_|=..r|ngwE||1|] 13 Great community! RT @DisabCommunity:
ﬂ - HootSuite Join ow ly/J6TAl to share blogs, pictures w/

RT @LlsanghtnerLL Win a year's supply o other people living with #disabilities!

Tom's of Maine Toothpaste + tips 4 teeth ? retweets
brushing for kids w/ special needs
aw.lyiibkze

......



A Job Well Done: Case Study of
the YMCA of Greater New York




YMCA of Greater New York

* Event: 160t
Anniversary

Six kids who once had trouble picturing a better future, now pursue i
with vigor and passion.

New York City's YMcA == | ¢ |ncentive: Gave away T-
- A m- 2084 shirts to people willing
°°°°°°°°°°°° to share their stories of
how the Y has made a
difference in their lives

New York City's YMCA
@ymcanyc

We're here for good, and on Twitter we're here fo talk!

UT: 40.764743 -73.973688 - http://Mmww.ymcanyc.org/ o Appeal: Issued Via e_
mail and social media

1,316 1,216




YMCA of Greater New York

Result: Within 48 hours, collected nearly 300 stories and
photos to create this digital timeline...

160 YEARS THE CHRONICLE OF

' PHILANTHROPY

. e Connecting the nonprofit world with news, jobs, and ideas Subscr

wiaw morz storles

Y of N.Y. Uses Social Media to Collect Stories—and Donors
July 24, 2012, 525 pr

By Nicole Wallace

The Y has made it possible for me to Zumba to my heart's content,
not bad for a 54-year-old cancer surviver and diabetic.

RICHARD GOLDROSEN

.

Our 160th Anniversary Story Sharing Campaign

A story from the YMCA of Greater New York's timeline project was featured on CBS Early Morniﬂg

To celebrate its 160th anniversary, the YMCA of Greater New Yor
CBS Early Morning welcomed Gary Laermer, Chief Development Officer at the YMCA of

T-shirts to people willing to share their stories of how the Yhasma Greater New York, to talk about our 160th Anniversary Story Sharing Campaign. Gary
their lives. introduced the campaign and discussed a few of the nearly 300 stories we have received
in the first week of the campaign!

Within 48 hours of issuing the appeal by e-mail and social media, t| View the clip on the CBS New York website, or in the embedded Flash player below.
received nearly 300 stories recounting childhood swimming lessor
exercise programs started after injuries, and long-ago summer can RS EEES SRR Ty

The ¥ wes whars .'l“ faarad to 2w, The YMCA has organized the stories—some submitted with photog
:;' a‘.:‘: o :.?:'m and posted them on a digital timeline. All of the stories that are coll

own dasghter. The ¥ i3 my bis over the
years

SAMANTHA SCHOELLER, under construction and scheduled to open next spring.
1988

buried in a time capsule beneath the organization’s new Coney Islal

From Stories to Gifts

The YMCA of Greater New York hopes to turn many of the people
stories into donors.
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Capture Social Media Results to
Showcase Value of Outreach
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se Social Media Tools to Capture Results

Capture content in a re-sharable format to
thank donors and supporters.

9 Storify

Storming the Castle . . . FightCRC Style

National Colon Cancer Advocates. members of the Fight Colorectal Cancer community
go to Washington

Call-on Congress 2013

¥ ® AsShare

FIGHTCRC - 20 DAYS 4GO i

With close to a hundred advocates we came together starting Monday morning in
Arlington. VA where our Research Advocates first met in the morning followed by the
general sessions in the afternoon.

The kick off tone was set by our good friend Max Bronstein of Research America.
followed by the always passionate and entertaining Rodrick Samuels who made sure we
understood the concept of Winning” and What we push for makes dollars and sense.”
wihile holding up an inflated Dollar Bill and a very large Penny.

Call-onCongress 2013

@ ® »Share

FIGHTCRC - 20 DAYS AGO +

! Curmudgeon

istday of #ConC2013 + 1st day of hub’s big new job + I'm
away from him & child + #41andpregnant + insomnia =
Weepiness.

4 REPLY RETWEET FAVORTE +

H Jen Crowell Kavana

Washington DC bound to fight for colon cancer research
funds from congress #conc2013 #fightcolorectalcancer

i michaelsola

Getting my techyv geeky thing on as we start up
#conc2013 Research team. (@ Virginia Tech Research
Center) [pic]: 4sq.com/1shwipX

3 DAY AGC REPLY (IRETWEET | FAVOATE +

i michaelsola
Good morning fellow FightCRC #1MilStrong advocates for
#ConC=20173 - so who has the keys to the ButtMobile? I'm
not making this up

20DAEAGD 4y REFLY TIRETWEET < FAVORTE =

Who is Fight Colorectal Cancer

Who is Fight Colorectal Cancer




Any questions?




Thank you!

Don’t forget to sign up for our blog!

Receive insight, tips and advice that will give you ideas
and direction on using communications to move your
mission further.

WWWw.Suasion.us
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